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Disclaimer

Å In addition to historical information, this presentation contains 

forward-looking statements with respect to the results of the 

operations and business of Stone. These forward-looking 

statements represent Stoneôs expectations or beliefs concerning 

future events and involve known and unknown risks and 

uncertainties that could cause actual results, performance or events 

to differ materially from those expressed or implied in such 

statements.

Stone Group Holdings Limited
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Å Business Highlights

Å Operational & Financial Review for 

FY2007/08 Interim

Å Outlook for 2007/08



Business Highlights
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Operational

Review

Core 

Businesses

Major 

Investments

Healthcare Products Business

ÅOwns famous products and the largest distribution network across 
China, which is managed by the best team

ÅLeading sales market position of Naobaijin and GoldPartner was 
consolidated

ÅNew product ñGoldPartner for Menò was launched 

Å Shanghai GoldPartner Biotech Co., Ltd. (75%) 

Å Shanghai JianJiu. Biotech Co, Ltd. (75%) 

IT Electronic & Media-Related Business

Å Strengthened management and ERP online system

Å Continuous development of new products, new insights and new areas

Å Mobilized assets and minimized loss to achieve the overall operational 
goal

Å Printers (100%); Gold tax products (100%); Industrial controllers 
(61.67%); Sunnet Café (51%) 

Major Investments (Media-Related Business)

Å Due to unstable industrial environment, revenue from SP business 
dropped continuously 

Å Me To You launched the 95190 navigator

Å Me To You Hldgs Ltd. (49%); China Cable Media Group 
Limited(36.12%); SINA shares (4.6%) & China Railway Erju shares; 
Stone Resources (16.67%)
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Segment 

Results

Healthcare Products Business

TurnoverȸHK$481 million (#47.0%) 

Accounted for 39.2% of Groupôs overall turnover; 81.0% of 

Groupôs gross profit

Operating profit: HK$12.87million

IT Electronic & Media-Related Business

IT Electronic Business

Turnover: HK$743 million 

(#24.0%)

Accounted for 60.5% of Groupôs 

overall turnover; 17.9% of 

Groupôs gross profit

Operating loss: HK$6.24 million

Media- Related Business
(Sunnet Café)

Turnover: HK$4.22 million

(#42.5%)

Accounted for 0.3% of Groupôs 

overall turnover; 1.1% of 

Groupôs gross profit

Operating profit: HK$1.13 

million

Major Investments

Aggregated profit attributable to equity shareholders: HK$674 million

Å Change of market price of SINA shares: #HK$272 million 

Å Change of market price of China Railway Erju shares: #HK$395 

million 

Core 

Businesses

Major 

Investments
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Interim Results

Financial Highlights

Turnover: HK$1.227 billion (#32.1 %)

Operating Loss: HK$6.177million (2006/07 Interim profit: HK$93.9 

million)

Profit Attributable to 
Shareholders:

HK$318 million (Loss in 2006/07 Interim: 

HK$53.91 million)

Earnings per Share: HK18.44 cents (Loss in 2006/07 Interim: HK3.46 

cents)

Dividend: The Board of Directors does not recommended 

the payment of an interim dividend. (2006/07 

Interim: Nil)
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Interim Turnover, Gross Profit & 

Gross Profit Margin

30.58%
25.98% 26.76%

58.31%
54.57% 55.33%

9.67% 10.45% 8.37%
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Overall Turnover and Gross Profit 

(HK$ million)

241

896 929

274
328

1,227 

Distribution of Turnover

Healthcare Products

Business

39.2%

Eletronic Products

Business

60.5%

Media-related

Business(Sunnet

Café)

0.30%



Operational & Financial Review for 
FY 2007/08 Interim
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Healthcare Products Business

Å The gift market is expanding attributable to the 
overall good economic development in the 
Mainland China.  

Å GoldPartner was repositioned with successful 
implementation of product strategies. Sales of 
self used types soared. 

Å Successful launch of GoldPartner for Men in 
July 2007, enabled GoldPartner to cater for 
needs of different group of customers.

Å In July 2007, Naobaijin successfully launched 
triple packs, and provide more choices for 
consumers.

GoldPartner for Men

Huangjin Xuekang

Naobaijin Triple Packs
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Healthcare Products Business

Northern 

China 26%

Eastern China 

19%

North Eastern 

China 15%

Southern 

China 15%

Central China 

25% 

Distribution of Distributors 

across the country

The Company owns the largest sales distribution network across China,

and the most forefront marketing & management team

Around 3,046

Representative 

Offices

Prefecture-level ,

County-level &

Below County-

level Cities

132  Offices

Central 

Cities

35 Subsidiaries 

Major Cities

& Provinces

National Sales Network Distribution

ÅOver 556 first class distributors in peak season

ÅOver 3,000 distributors

ÅMore than 300,000 major retail sales points

Established Retail Terminals

(Total of 96,017)
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2007.4 - 2007.9

2006.4 - 2006.9

GoldPartner

120,432 Naobaijin

206,449

Turnover of Healthcare Products: HK$480,553,000

GoldPartner 

215,544 Naobaijin 

261,880         

Huangjin 

Xuekang         

3,109

Healthcare Products Business

In HKD (ó000)
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Electronic Products Business
Å Manufactured and sales of printers. The models and technology of the series have 

become the industry norms of voucher printers in China.

Å It is among the first group of companies initiating the Golden Tax Project (a national 

taxation computer network). Stone provides business training and consultancy for the 

Project, and develops nationally accredited tax-control products, including hardware 

and comprehensive software of computer-linked printers. 

Å In the field of industrial controller products, with a diversified operation which 

integrates product operation and engineering projects, the Company is an 

international first-rate agent in China.

Distributed BrandsSelf-Produced Products

Stone ECR-1060T 

Tax Control Cash 

Register Machine

Stone 5860SP 

Passbook / Certificate 

Printer

Stone STC-600 Bank 

Tax Sharing POS 

Machine
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Electronic Products Business

Å Increased sales of industrial controllers due to improved service quality

Å Innovations in printer products to meet the market demands, and stimulate continuous 
growth

Å The software of gold tax products was upgraded last year, with sales dropped slightly. Its 
current market share is over 30%.

Å The overall electronic products business recorded a turnover of HK$743 million, 
representing 24.0% of increase y-o-y; operating loss was HK$6.24 million (FY2006/07 
interim: Profit HK$10.61 million). GPM was 7.91% (FY2006/07 interim:10.23%).

Turnover of Electronic Products 

Business HK$742,605,000

15.2%

1.7%

56.2%

7.2%

19.7%

Printers Gold Tax Products 

Industrial Controllers Digital Graphics Products & UPS

Other Sales Distribution

Gross Profit Margin

9.42%
10.23%

7.91%

2005.4 - 2005.9 2006.4 - 2006.9 2007.4 - 2007.9
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Electronic Products Business

2007/08 interim

Turnover  

(HK$ô000)

Turnover for 

2005/06 Interim

(HK$ô000)

Gross 

Profit 

(HK$ô000)

Gross Profit 

for 2005/06 

(HK$ô000)

Printers 112,634 97,492 14,641 15,174

Gold Tax Products 12,671 17,696 8,184 10,398

Industrial Controllers 417,285 292,245 22,531 19,558

Digital Graphic 

Products & UPS
53,690 48,899 3,125 3,217

Other Sales 

Distribution
146,325 142,591 10,285 12,901
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Å Operates internet café chain in Guangdong. Outlets 

mainly located in Guangzhou, Dongguan and 

Shenzhen.

Å Revenue Model: Internet charges, management fee, 

technical service and advertisement fees

Å Turnover: RMB4.22 million , #42.5% y-o-y

Å Profit attributable to shareholders: RMB1.13 million,

with significant improvement compared to the previous 

year

Media-related Business ïSunnet Café 

(Internet Café)

About Sunnet Café

Franchised Shops: 78

Shops in operation 78

Total no. of computer: 14,600

Average no. of usage per day: 58,400



16

Å China Cable Media Group (CCMG) is the largest shareholder of China Cable 
Network (CCN)

Å CCN is a cross regional cable television network and one of the largest cable 
television operators in PRC. Its customer base contains over 2.8 million 
subscribers.

Å Stone holds 36.12% equity interest in CCMG. CCMG holds 31.96 % equity 
interest in  China Cable Network

Å Turnover of CCMG in 2007: RMB494 million, #63%

Net Profit to CCMG: RMB51.72 million, #38%

Major Investment ïCCMG

Unit: RMB/Month 2007.4-2007.9 2006.4ï2006.9 %

Subscriber ïBasic 2,851,338 2,484,304 14.77% 

Subscriber ïDigital TV 267,487 151,354 76.73% 

Subscriber ïPaid TV 41,340 30,832 36.07% 

Subscriber ïIndividual Internet User 27,183 15,063 80.46% 

Subscriber ïEnterprise Internet User 138 108 27.78% 

The no. of data transmission ports 2,711 1,307 107% 

The no. of rental line ports 199 56 255% 

ARPU 13.48 13.61 -0.9% 



17

Major Investment ïMTY

Å Provides GPS & Location Based Services (LBS) related value 

added services (VAS) business. 

Å Turnover: RMB23.74 million,$52.8%

Loss: RMB5.87 million (2006/07 Interim : RMB9.76 million profit) 

Å Due to the influence of the new government policies on the fee 

of Service Provider (SP) business, turnover of wireless SP 

business was RMB 18.03 million,  representing a drop of 56.3% 

y-o-y

Å In Aug 2007, GPS Safe Driving Voice Notifier (Tanluzhe303N) 

was launched

Å The MTY-95190 Navigator was launched in Nov 2007, equipped 

with functions of navigating, communicating and call-diverting

Å A public navigation and communication services platform of 

95190 was established, becoming the first multi-functional 

operational services platform combining mobile communication, 

call centre, internet, GIS, etc.

Å Provides call-diverting services in line with China Unicom

4,126.30 

902.80 

1,803.10 

499.90 

2006.4-9

2007.4-9

Turnover (by Business)

95190 Navigator

Wireless SP  

Business

Location Based 

Service

Currency: RMB10,000


