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Disclaimer

• In addition to historical information, this presentation contains 
forward-looking statements with respect to the results of the 
operations and business of Stone. These forward-looking 
statements represent Stone’s expectations or beliefs concerning 
future events and involve known and unknown risks and 
uncertainties that could cause actual results, performance or events 
to differ materially from those expressed or implied in such 
statements.

Stone Group Holdings Limited
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Business HighlightsBusiness Highlights
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Operation Review

• Shanghai GoldPartner Biotech., Ltd. (75%)

• Owns famous products and the largest distribution network across
China, which is managed by the best team

• Sales of Naobaijin & GoldPartner maintained their leadership positions 

• The Group still managed to outperform in the market amidst the 
influence brought by industry consolidation

• Huangjin Xuekang was trial launched in 2006 spring festival

Healthcare Products Business

• Industrial controllers (61.67%)

• Business restructuring proved to be effective. Stable growth 
recorded in core products

IT Electronic & Media-related Business

• Me To You Holdings Ltd. (40%)
• China Cable Media Group Limited (31.96%)
• SINA shares (4.61%)

• TanLu303 was launched by MTY in July 2006
• Increased equity interest in China Cable Media 

Group (CCMG)

Major Investments

Core 
Businesses

Major 
Investments
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Turnover� HK$ 1,129 million (���� 13.3 %) 
Accounted for 47.5% of Group’s overall turnover; 83.7% of 
Group’s gross profit
Operating profit: HK$ 118 million

Healthcare Products Business

IT Electronic Business
Turnover: HK$ 1,240 million 

(���� 20.1%)
Accounted for 52.2% of Group’s 
overall turnover; 15.7% of 
Group’s gross profit
Operating profit: HK$13 million

Sunnet Café
Turnover: HK$ 5.91 million

(���� 2.9%)
Accounted for <1 % of Group’s 
overall turnover; <1% of 
Group’s gross profit
Operating loss: HK$2.89  
million

IT Electronic & Media-related Business

Aggregated profit attributable to equity 
shareholders: HK$44.97million

Major Investments

Segment Results

Core 
Businesses

Major 
Investments
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HK$ 134 million (���� 110.2%)Profit Attributable to 
Shareholders:

HK$ 744 million (���� 14.6%)Gross Profit:

Dividend:

Earnings per Share: 

Turnover:

Financial Highlights

The Board of Directors recommended the 
payment of a final dividend 1.3 HK Cents 

HK 8.62 cents (���� 103.3%)

HK$ 2,376 million (���� 16.7%)

Overall Results
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2006/07 Operation & 
Financial Review
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Healthcare Products Business
• The market share of PRC healthcare products in 2007 keeps 

growing and becoming more healthy: smaller brands were wed out 
by market and replaced by reputable brands.

• Naobaijin and GoldPartner were awarded the “2006 most  
trustworthy heathcare product brand Most Reliable Brand of 
Healthcare Product 2006” in January 2007.
(Source: China Industrial Information Issuing Centre)

• GoldPartner secured sales championship in the market of multi-
vitamins products for the fourth consecutive year. 
(Source: National Bureau of Statistics of China)

• The new packaging of GoldPartner was successfully launched and 
targeted the efficacy market. The old product was successfully 
replaced by new ones. 

• Implemented ERP bar-code system which enhanced promotion 
strategies and lowered inventory level.

• Huangjin Xuekang was launched for trial sale in 2006 Spring 
Festival.

2005.4 - 2006.3

378,018
618,639

Turnover of Healthcare Products 
Business HK$1,129,029  (HK’000)

2006.4 - 2007.3
GoldPartner

Naobaijin

GoldPartner
424,165 Naobaijin

699,827

Huangjin Xuekang
5,037

Packaging of 
Naobaijin*

New Packaging of 
GoldPartner

New Product –
Huangjin Xuekang

Gross Profit Margin (%)

55.6%55.6% 55.2%

2004.1 - 2005.3 2005.4 - 2006.3 2006.4 - 2007.3
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Healthcare Products Business
The Company owns the largest sales distribution network across China,
and the most forefront marketing & management team

• Over 547 first class distributors in peak season
• 3,000 distributors
• More than 300,000 major retail sales points

Northern China
16.04% 

Eastern China
37.68% 

North East 
7.49% 

Southern 
China 5.88% 

Central China
22.91% 

By regional distributor

About 1,700
Representative 
Offices
Below 3rd – 4th
class of cities 
and counties

131 Offices
Central 
Cities

35 Subsidiaries 
Major Cities
& Provinces

National Sales Network Distribution

Established Retail Terminals
(Total of 62,480)

Pharmacies
78%

Supermarkets
22%
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• The model and technology of printers, which are distributed and sold by the Group have become the 
industry standard in China.

• It is among the first group of companies initiating the Golden Tax Project (a national taxation 
computer network). Stone provides business training and consultancy for the Project, and develops 
nationally accredited tax-control products, including hardware and comprehensive software of 
computer-linked printers. 

• Printers were widely accepted and occupied 30% of market. Sales increased by 17.7%.

• Upgraded version of gold tax software stimulated sales and profits by 38.9% and 46.9% respectively.

• Business consolidation showed effects. The overall electronic products business recorded a turnover 
of HK$1.24 billion, representing 20.1% of increase; operating profits was HK$13.45 million, up 
HK$37.82 million. GPM was 9.42% (FY2005/06 : 8.89%).

Electronic Products Business
Turnover of Electronic Products 

Business (HK$ ‘000) Gross Profit Margin (%)
9.69%

8.89%
9.42%

2004.1 -
2005.3

2005.4 -
2006.3

2006.4 -
2007.3

����������������

�� ����� ����� ����� ���������������

����������������

� ����� ����� ����� ����

Printers Gold Tax Products & others  
Industrial Controllers Digital Graphics Products & UPS
Other Sales Distribution
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7,89624,50584,632236,140
Other Sales 
Distribution

4,3256,57883,34389,524
Digital Graphic 
Products & UPS

42,91140,841621,426651,170Industrial Controllers

11,99117,61723,66332,874Gold Tax Products

24,99829,723175,767206,802Printers

Gross 
Profit for 

FY 2005/06
(HK$’000)

Gross Profit
(HK$’000)

Turnover 
for 

FY2005/06
(HK$’000)

Turnover          
(HK$’000)2006/07

Electronic Products Business
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Media-related Business – Sunnet Café

• Operates internet café chain in Guangdong. Outlets 
mainly located in Guangzhou and Dongguan

• Revenue model: Internet charges, management 
fees, technical service fees and advertisement.

• Turnover: RMB 5.91 million , � 2.9% of FY200506

• Loss attributable to shareholders: RMB2.89 million,     
� 50% of FY2005/06

• Starting from April 2007, the Company started to 
make profit

15,200 Total no. of computer:

60,800 Average no. of usage per day:

67Shops in operation

76Franchised Shops:

About Sunnet Café
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• China Cable Media Group (CCMG) is the largest shareholder of China Cable Network (CCN)
• CCN is a cross regional cable television network and one of the largest cable television 

operators in PRC. Its customer base contains over 2.5 million subscribers.
• Stone continued to acquire more interests of CCMG, and now holds 36.12% equity interest. 

CCMG holds 31.96 % equity interest in CCN. 
• In 2006, turnover of CCN: RMB 610 million, ���� 38.6%

net profit contributed to CCMG: HK$ 9.07 million, ���� 1081.6 %

Major Investment - CCMG

- 37.29459ARPU from Pay TV business

+ 11.11820Overall ARPU

+ 152.812,19430,832Subscriber – Paid TV

+ 70.988,574151,354Subscriber – Digital TV

+ 21.82,039,7072,484,304Basic – Subscriber

%2005.1-2005.122006.1–2006.12Unit: RMB/month
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Major Investment - MTY

• Provides GPS & Location Based Services (LBS) related value 
added services (VAS) business

• Turnover: RMB 78.3 million, ���� 46.4%
Loss: RMB 29.4 million, ���� 150.1%

• The Group and a world renowned automobile manufacturer 
entered into a Telematics agreement that MTY will provide 
online navigation, communication and integrated messaging 
service for its high-end automobile that will soon launch in 
PRC. Services include road aid, burglar-and-robbery-proof 
signal services, destination navigator setting and other 
integrated information service such as situation of road. 

• GPS Safe Driving Voice Notifier (TanLu 303), which was trial 
launched in July 2006, received satisfactory results. 

• GPS Navigators “TanLu 303N” were launched in June 2006 
and received positive market response. The Company now 
develops navigators equipped with communication function, 
including MTY-95190G, MTY-95190C and online GPS 
customer service.

Turnover (By Business)

Unit: RMB10,000

2005.4 - 2006.3

2006.4 – 2007.3

6,042.9
1,789.1

Wireless SP business
Location based service

11,281.93,254.10

Wireless SP business
Location based service
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Major Investment –
SINA & Other Investments

• As at March 31, 2007, the Group held approximately 4.6% (2.5 million shares) in SINA, 

which shares are traded in NASDAQ in the US. Market value: HK$ 657.2 million, 
compared to the value of HK$ 541.7 million, as at the end of FY2005/06. (calculated at 

US$ 33.61 per share)

• During and after the period

The Group subscribed for 18,173,915 shares of China Railway Erju on 24 January 

2007, at an offer price of RMB 5.05 per share. The shares are subjected to a 1-year 

lock-up period.



16

FY2006/07 Financial Highlights –
Consolidated Income Statement

+ 2.91

+ 4.38

+ 70,424

+ 102,798

+ 173,222

+ 124,454

+ 180,024

+ 235,386

- 7,594

+ 95,020

+ 340,074

Change

N/A0124,454Unrealized income from China 
Railway Erju

85.1%3.426.33– Diluted

103.3%4.248.62– Basic

*Earnings per share (HK cent)

110.2%63,908134,332Profit attributable to shareholders

2,641.9%(3,891)98,907Minority interests

288.6%60,017233,239Profit after tax

278.9%(64,538)115,486Include: Unrealized income (loss) from SINA

3,692.3%6,375241,761*Non-operating (cost) / income

7.0%109,194101,600*Operating Profit

14.6%649,002744,022*Gross Profit (Chart 2)

16.7%2,035,4672,375,541*Turnover (Chart 1)

2005.4-2006.32006.4-2007.3HKD ’000
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FY2006/07 Financial Highlights –
Consolidated Balance Sheet

+ 276,8683,130,7073,407,575Total assets less current liabilities

+ 2891,170,2311,169,942Intangible assets

0.131.691.82Net assets value per share (HK$)

+ 285,8962,555,8542,841,750*Net assets value

+ 96,697352,500449,197Minority interests

+ 237,663 1,321,3291,558,992Net current assets

+76,352466,764543,116Current liabilities

+ 314,0151,788,0922,102,108Current assets

+ 210,721683,875894,596Short term investments

-78432,514432,436*Long term investments

01,136,6141,136,614- Goodwill

+ 36,689202,275238,964Tangible assets

Change2006.3.312007.3.31HKD ’000
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FY2006/07 Cash Reserves and 
Major Financial Ratios

+ 18,9362,67021,606Bank and other debts

- 13837*Inventory turnover (days)

- 0.033.543.51Quick ratio (times)

+ 0.043.833.87Current ratio (times)

- 2.3%31.5%29.2%Debt ratio

-13,570574,001560,431*Convertible notes

- 104,559581,761477,202Cash reserves

Change2006.3.312007.3.31HK’000
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FY2006/07 Operation and 
Financial Highlights
• Good performance of Healthcare Products Business and IT 

Electronic Products Business
• All business segments generated profits and increased 

shareholders’ value
• Generate healthy cash flow, and maintain good financial position

and low debt level

• Short term investment projects: excellent return of investments

• Long term projects: with excellent development potential

• Good business performance, management is confident to their 
future developments
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Future Outlook
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Future Outlook

• Continue to optimize the core businesses to achieve 
steady growth

• Grasp investment opportunities by strategically 
developing the metal resources industry

• Clear differentiation between business areas to enhance 
shareholder’s values
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Huge Development Potentials of Metal 
Resources Industry: Prices of Major Metals

Trend of Metal Price (2002 - 2007)

-
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Huge Development Potentials of Metal 
Resources Industry: Price of Major Metals

���� 588.22%���� 310.77%���� 352.71%���� 108.52%���� 334.34%� 2007/2002

46,4001,9843,5132,8136,7672007

25,1061,3223,3992,6066,8242006

14,689

13,805

10,005

6,742

Nickel
(USD)

991

950

450

483

Lead
(USD)

1,917

1,741

1,446

1,349

Aluminum
(USD)

1,4173,7472005

1,0702,9302004

8361,8092003

7761,5582002

Zinc
(USD)

Copper
(USD)

Metal
Year

Source: MetalsMarket.net
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Huge Development Potentials of Metal 
Resources Industry:

• The self-sufficiency rate of non-ferrous metal mineral 
resources – copper, aluminum, lead, zinc, nickel in 
China currently is reducing. In 2006, 70% of copper, 
37% of aluminum, 27% of lead and 25% of zinc are 
imported. The incongruity between the non-ferrous 
metal industry in China and the resources and 
environment has become acute.

Source: Network on Mineral Resource of Non-ferrous Metals of China
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Stone’s Strategic Investment in 
Resources Industry

• Invested in Stone Resources Limited with multiple partners to 
expedite into the metal resources industry. Shareholders of Stone 
Resources have advantages of entering the industry.

• China Geological Survey, the technical advisor, and China 
Development Bank, the financial advisor, are partners of Stone 
Resources Limited.

• In April 2007, Stone Resources confirmed the exploration rights
(of lead and zinc) in Tabaq of Yemen.

• In May 2007, Stone Resources signed an expression of interest 
of a multiple-minerals mine in Tanzania.
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Entered into preferential framework agreement 
with Stone Resources Limited
On 11 July 2007, Stone Group entered into a preferential agreement 
with Stone Resources Limited to lock the preferential selection option 
in Stone Resources’ projects. Stone Group is also given rights to hold 
shares in Stone Resources’ projects.

Proactively employ independent, professional 
mineral consultancy
The Company will proactively employ international consultancy to
provide consulting services to Stone Group on project selection, joint 
investment and exploration process, to contain risk level to the Group. 

A professional team comprised of industry 
veterans includes Mr. Shuai Kaiye *

*Chancellor of China University of Geosciences
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National Industry Directions 
Provide Strong Support

• Resources project is in line with national overseas investment 
guide

• According to National Development and Reform Commission, 
the average Chinese only accounted for less than ½ of global 
average level in 40 mineral products which are closely related 
to industrial development. The bottleneck in minerals will pose 
serious limitations to the future sustainable development of 
Chinese economy and give great challenges for us to develop 
the resources industry. 

• Preferential loans and discount policy in loans provided by the 
States
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Future Outlook

Achieve dual growth in operation and investment, to create
high return for shareholders. 



29

Q&A



Thank You


